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Polimoon is a leading European developer and producer of 
products and applications manufactured in plastics, with a 
strong customer focus and strong positions in selected market 
segments.

leading
plastic converter
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we address four core segments

consumer
packaging

components

medical 
packaging

chemical 
packaging
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polimoon global scope

Production and sales 
Sales office
Corporate Office

• 4300 employees in 
18 countries

• 41 factories

• 6 sales offices

• ~560 M EUR sales
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some key figures

Total annual sales EUR 560 million 
Total annual purchasing 130 000 tons

PurchasingSales

29 %

47 %

17 %

7 %

Medical Packaging
Chemical Packaging
Consumers Packaging
Components

1 %

14 %

9 %

4 %

8 %

14 %

50 %

Polyethylene
Polypropylene
PET
PVC
Engineering Polymers
Polystyrene
Other
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Acquisitions and divestments

Acquired
- Superfos

Kambo (NOR)
- Rexam Holmia

(DEN)
- Rexam 

Langeskov 
(DEN)

- Cubidor (GER)
- Rongu Tehas

(EST)

Divested
- Fish-

containers
- Fenders 

business
(NOR+CAN)

Polimoon 
created

Divested
- Beverage 

Business

Acquired
- GWS Plast
- Ensto

Saloplast
(FIN)

Redefined strategy

Acquired
- Fibrenyle, 

Alcan (UK)
- Metalpak (FIN)
- Steady (NOR)

Divested
- Norplasta

(NOR)
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Acquired
- PPCC (FRA)

Initiated 
restructuring 
programme

2004

Acquired
- Ciplast (ITA)
- The business 

of Grabor 
Plastics (UK)

- Lima-Pol (PL)
- Rim-Tech 

(CR)

2006

Acquired
- Rosti 

packaging 
(GER+DEN)

- P-Industri
(DEN)

- Vendée 
Plastique
(FRA)

- Plastohm
(FRA)

- Rexam 
Stilling (DK) 
& Rexam 
Lidköping
(SE)

- Novoplast
(RUS)

- CD Plast
(FRA)

Divested
- Bjørkelangen

(NOR)

• EBIT before exceptional items



We concentrate on specific market segments where we have 
particular competitive advantages – consumer, medical and 
chemical packaging, and components.

competitive products 
for specific

market segments
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Consumer packaging 3 sub segments

Household

Food & 
Beverage

Personal 
Care
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Chemical and Medical packaging

Chemical

Medical
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Components

Exterior

Storage under IP
Interior

Lower storage

Front shelf

Products
/systems
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consumer packaging customer 
base

Personal 
Care

Household

Food & 
Beverage
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medical packaging customer base
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chemical packaging customer base
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components customer base



Our ambition is to be a leader in our field. The Polimoon 
organisation and culture is built upon a set of values that 
provide a framework for how we think, how we act.

a committed
organisation



Page 16

Polimoon Senior Management

Arne Vraalsen 
President & CEO

Adrian Platt 
CFO

Christian Heiberg
Director Business Development

Thor Audun Saga
Director Quality, Productivity and Procurement

Svein H. Egestad
SVP Food Packaging

Erik Feijen
SVP Components

Jeroen Hooft
SVP Packaging
Continental Europe

Jens Møller
SVP Packaging
Nordic

Lill B. Pedersen
SVP Packaging
UK



A key tool in helping us reach our goals is the ability to measure 
and communicate performance. We do this by measuring the 
key processes in our business. The key performance indicators 
are: Sales per employee, Net asset turnover, EBITA, RONA, OEE, 
Scrap

strong financial
performance



We will continuously strengthen our position as a leading 
plastic converter, building on our excellent operations, 
customer focus and ability to create value.

a clear direction
forward




