Digital Demand in Wealth Management

Highest in Asia-Pacific’
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IE] 82% of Asia-Pacific HNWIs? (excl. Japan) expect most of their wealth
sl management relationships to be digital in the next five years

Digital Shortcomings Could Cause HNWIs to Leave Firms
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HNWIs in Asia-Pacific Place Great Importance on Digital for All Types of Interactions with Firms
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Digital Demands of HNWIs in Asia-Pacific (excl. Japan) are High Across All Age and Wealth Levels
Emerging digital channels showing Strong demand for digital across all
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